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GSBA 511 – MICROECONOMICS FOR MANAGEMENT
Class Lectures: M W 1:30-4:00 pm
Professor:  
M. Safarzadeh                            

Class number:    15592
Classroom:          JKP 402


Office Hours: 
MW 12:00-1:00 pm, and by appointment. 

Office:  
E-mail:
safarzad@marshall.usc.edu  

Online communication regarding this course will be via Blackboard.
Course Objectives
Making sound business decisions requires knowing economic environment in which firms operate. It requires an understanding of key economic indicators, the relationship among economic variables, the rational behind business decisions of economic units, and the role of economic institutions. GSBA 511 introduces you to the economic theories of the firm and tools that can help you to have a better understanding of the the challenges and opportunities that markets pose for managers and firms. Students who successfully complete GSBA 511should be able to apply microeconomic analysis to issues that face managers in pricing products, hiring employees, strategies for dealing with competition, decisions on capacity, responding to economic uncertainties and the regulatory environment. The course also provides some fundamental building blocks for other courses in the core curriculum.
Course Materials
Economics at this level uses numbers, graphs, and equations to communicate economic theories and concepts.  Although I will minimize the use of mathematics in teaching this course, there is no way to avoid the use of numbers, graphs, and mathematical relations in the teaching process.  Therefore, I will assume that students are familiar with line graphs (time-series plot), bar graphs, descriptive statistics, data transformation, and mathematics of average change and marginal change.  The textbook for this course is Microeconomics, 8th edition by Pindyck and Rubinfeld, Pearson Publishing, 2013, ISBN: 978-0132857123. This textbook is to serve as the point of departure for lectures and some assignments and tests. In addition, all the lecture notes will be posted as PowerPoint files in Blackboard. You are also required to follow the current economic news in the media and see how they relate to the economic theories covered in the class. The two sources that I would recommend for finding up-to-date economic news with a fairly accurate economic analysis are Wall Street Journal and The Economist.  From time to time, class will be conducted in a discussion format. Students are required to participate in the discussions. Regardless of which format is employed, questions and comments are encouraged. 
Course Grading
Class attendance and participation
  5%

Class presentation and report
20%


Midterm



35%

Final Exam


40% 

Class Attendance and Participation

To familiarize myself with your names, each class meeting, I will call the names of a few students randomly.  Students who receive two “no shows” during the random call will lose 5% attendance credit, unless they provide a legitimate excuse for missing the classes that can be documented and verified. Students can earn credit for class participation by actively participating in class discussions. Volunteering to solve an assignment in the class, providing the class with a reference to an interesting article or economic debate, or discussing the relevance of a certain economic subject studied in the class to their own work experience are examples of active class participation.
Course Project and Report
You are required to join with others in a group of three students, select one of the microeconomic topics listed below or a topic of your own interest, do research on the topic and present your research in the class. The presentation should be no longer than ten minutes, with a five minutes discussion led by the group.  The presentation is worth 20% and will be graded based on your knowledge of the subject matter, use of the economic concepts and tools in critically analyzing the subject, suggesting alternatives approaches, and the group's preparation and perfor​mance. You should submit one-page abstract containing the names of the group members, the topic of interest, and the date of the presentation no later than the second week of the semester. Once the presentation is done, students should submit a typed summary of the research with analysis and critics.  Some of the suggested topics are: Alternatives to capitalism, distribution of income and wealth in the USA and the political economy of the income distribution, trade with other countries, stock market bubbles, housing market bubbles, poverty in USA, oil and energy, war on drugs, European Union and economic impact on the USA, economics of war and peace, economics of advertising, Obamacare, and government interventions in markets. 

Midterm Exam
There will be one test during the semester.  The midterm will be worth 35% of the course grade. Once a midterm exam is conducted no makeup exam will be given.  If you miss the midterm for any reason other than medical emergency, a score of zero will be assigned to the midterm.  If you miss a midterm on account of a proven medical emergency, a make-up test should be requested and the test should be taken in no more than a week after the Midterm.
Final Exam
The final exam will be comprehensive but will emphasize the material covered after the first test.  The final will have a combination of multiple-choice and short essay / problem questions.  If you miss the final exam for a medical emergency reason that can be documented and verified, there will be a makeup final to be arranged as soon as possible.  Otherwise, a grade of zero will be assigned to the final exam.  All the tests in this course are closed notes, closed book, open mind.

Academic Conduct
Plagiarism – presenting someone else’s ideas as your own, either verbatim or recast in your own words – is a serious academic offense with serious consequences.  Please familiarize yourself with the discussion of plagiarism in SCampus in Section 11, Behavior Violating University Standards https://scampus.usc.edu/1100-behavior-violating-university-standards-and-appropriate-sanctions/. Other forms of academic dishonesty are equally unacceptable.  See additional information in SCampus and university policies on scientific misconduct, http://policy.usc.edu/scientific-misconduct/.
Discrimination, sexual assault, and harassment are not tolerated by the university.  You are encouraged to report any incidents to the Office of Equity and Diversity http://equity.usc.edu/ or to the Department of Public Safety http://capsnet.usc.edu/department/department-public-safety/online-forms/contact-us.  This is important for the safety whole USC community.  Another member of the university community – such as a friend, classmate, advisor, or faculty member – can help initiate the report, or can initiate the report on behalf of another person.  The Center for Women and Men http://www.usc.edu/student-affairs/cwm/ provides 24/7 confidential support, and the sexual assault resource center webpage sarc@usc.edu describes reporting options and other resources.
Disability Services
Please be aware of the following policy regarding disabled student accommodations:
"Any student requesting academic accommodations based on a disability are required to register with Disability Services and Programs (DSP) each semester.  A letter of verification for approved accommodations can be obtained from DSP.  Please be sure the letter is delivered to me (or my TA) as early in the semester as possible.  DSP is located in STU 301 and is open 8:30 a.m. - 5:00 p.m., Monday through Friday.  The phone number for DSP is (213) 740-0776." www.usc.edu/disability
Getting Help
If you have questions concerning the lecture material or having problem understanding a concept or probably having time for some intellectual chat on an economic issue, please feel free to drop in my office.  If my office hours are not convenient for you, call and make an appointment.  For short questions, you may e-mail me at safarzad@marshall.usc.edu.
Course Outline
The following course outline will be followed in a lecture format, but with sufficient flexibility to alter allotted time and emphasis as questions arise.  From time to time, class will be conducted on a discussion format. You are required to follow the economic news in the press and participate in the class discussions.  Regardless of which format is employed, questions and comments are encouraged.

Week I. Introductory Concepts - Chapters 1 - 2.

   Session 1:


a.  Some basic definitions


b.  Normative versus positive economics


c.  Economic models



d.  Absolute advantage/ Comparative Advantage

         
e.  Circular Flow Model  

  Session 2:


f.  Market analysis


g.  Elasticities


h.   Government intervention


i.  Math review and Optimization techniques 

Week II.  Consumer Theory - Chapters 3 - 5.

  Session 1:


a.  Consumer preferences


b.  Indifference curves


c.  Budget constraint


d.  Consumer choice


e.  Individual and market demand

  Session 2:


f.  Income and substitution effects


g.  Elasticity revisited


h.  Empirical estimation of demand


i.  Choice under uncertainty

Week III.  Production Theory - Chapters 6 – 7

   Session 1: 


a.  Production function


b.  Isoquants


c.  Production with one variable input (Labor)


d.  Production with two variable inputs


e.  Returns to scale

  Session 2:


f.  Measuring cost of production


g.  Cost curves and their shapes


h.  Long-run versus short-run costs


i.  Production with two outputs - economies of scope


j.  Estimating and predicting cost


k.  Cost minimization, duality, and Cobb-Douglas production function

IV. Profit Maximization and Competitive Markets - Chapters 8 – 9
  Session 1:


a.  Perfectly competitive market


b.  Profit maximization


c.  MR, MC, and profit maximization


d.  Choosing output in the short-run


e.  Short-run supply function


f.  Short-run market supply


g.  Choosing output in the long-run
  Session 2:


h.  The industry’s long-run supply curve 


i.  Evaluating gain and losses from market restrictions


j.  Consumer and producer surplus


k.  The efficiency of competitive market


l.  Effects of market interventions
Week V.     Session 1:  Test #1
  Session 2:  Market Structure and Competitive Strategy - Chapters 10 -11

a.  Pricing with market power


b.  Monopoly


c.  Sources of monopoly power


d.  Social cost of monopoly


e.  Monopsony


f.  Limiting market power


g.  Capturing consumer surplus


h.  Price discrimination


i.  Intertemporal price discrimination 

Week VI.  Markets in Between Perfect Competition and Monopoly – Chapters 12 - 13
  Session 1:


j.  Advertising


k.  Monopolistic competition


l.  Oligopoly

  Session 2:


m. Game Theory


n. Price competition versus collusion


o. Cartel
Week VII.  Market for Factor Inputs: Chapters 14 – 15

  Session 1:


a.  Demand for labor



b.  Demand for labor when several inputs are available


c.  Economic rent

  Session 2: 


     Presentations
VIII. Information, Market Failure, and the Role of Government: Chapters 17 - 18

  Week 1: 

a.  Markets with Asymmetric Information


b.  Externalities and Public Goods

                   Presentations

  Week 2:


    Presentations


    Review for final



Final Test

