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ABSTRACT

Although accounting majors have great job prospects, it is wise for students to start working well before their senior year on getting a good job. A great way to do this is to create and maintain contacts with professional accountants. This can be accomplished by joining a professional association, attending meetings, and taking steps to be  remembered when it is time to get a part-time job in accounting, an accounting internship, and a good accounting job after graduation.
Professional Networking and Accounting Students 
The good news is that the accounting continues to be a super major for getting a good job upon graduation [Caliendo].  The most recent survey by the National Association of Colleges & Employers found that the average starting salary for accounting graduates was $53,300, up from $49,700 in 2012 [National Association of Colleges and Employers].  Nearly 70% of accounting graduates are getting accounting job offers [Lee]. The bad news is that this still left 30% without jobs [Gonzales], and the AICPA’s most recent report on the supply of accounting graduates indicated that the number of accounting majors was at an all-time high [AICPA].   

     
Unless a student is getting high grades at a top university, it is not likely that employers will come looking for the student.  Nor is it best for most students to expect that a campus placement center will bring good jobs to them [Austin]. Instead, accounting students should work on finding opportunities for themselves, just like most accounting firms find entry level accountants for themselves [Gaetano].  One excellent way of finding good jobs after graduation – not to mention good part time jobs and internships before graduation --  is through building meaningful contacts in the accounting profession [Austin].
Finding Accounting Jobs in General 
   
In general, finding a good job in the accounting profession involves three ongoing efforts.  The first is determining exactly what you can offer an employer. It is important to know, and be able to show, how you can add value.  The second is effectively articulating this to the right people:  those who can either hire you, or credibly refer you to someone who can. To accomplish this, it is paramount to be readily perceived as a professional.  The third is developing meaningful relationships with these people. 
Join a Professional Accounting Group

    
Building relationships with practitioners is a great way to find job opportunities, and be the one hired for a job.  It also is a great way to learn about the profession, which is quite useful to know during job interviews [Amer].   Think about it. Who would you want to hire to work for you in your accounting firm? Would you rather hire a complete stranger on the basis of a couple of job interviews?  Or would you rather choose someone who you have known for a while and met in a professional setting?  Or someone referred to you by a practicing accountant you know? 
    
One excellent way for students to get the edge of being a known quantity is to create and maintain contacts with accounting professionals [Austin].  The first step to accomplish this can be to become active now in professional accounting group.   Finding these groups is easy. Along with the state CPA societies, there are societies of enrolled agents, internal auditors, management accountants, and government accountants.   There also are a host of affinity societies (e.g., societies of women accountants, black accountants, Hispanic accountants, and women CPAs). In addition, there are many national groups, such as the American Institute of CPAs and the Institute of Management Accountants, eager to welcome accounting students.  
   
The out-of-pocket cost of joining such groups is low.  Indeed, many provide student memberships for free (e.g., the California Society of CPAs).  

    
Students should find a group which seems interesting [Demagalhaes], and join it now.  Being a member, the student will then get invited to a host of events where the people attending quite often are the gatekeepers to good accounting jobs [Chevis].  As an added benefit, many of these groups also award accounting scholarships (e.g., Association of Government Accountants), which they are delighted to award to one of their own.
Create Contacts by Meeting Practicing Accountants
    
Knowing about these events is nice, but a student’s goal should be to meet practicing when attending these events.  A good target is to attend at least one every month.  Choose meetings which sound interesting (e.g., if a student is interested in computers, attend meetings of a group’s Information Technology “section”.)  Another fine place to start is with “young professionals” meetings.    
   
The goal is straightforward: meet the people who are there, make sure they remember you, and leave the impression that you are a good communicator, a team player, and can manage yourself.  This, after all, is what most employers are looking for in a new hire [Tempone].

     
Meeting people may be the hardest of these tasks, because students need to introduce themselves to strangers. However, keep in mind that practicing accountants want to meet accounting students, and want to help them start their careers. 
    
What then? Get the person talking about him/herself. One way is to ask the person about their thoughts on the topic of the meeting. It might seem obvious to some, but it is wise to at least have a basic idea of the topic under discussion at a meeting before attending it.   Another generic icebreaker is to ask how they would go about getting a job at graduation if they were a student now.  Then listen.  
    
After a suitable period of time, thank the person, hand them your business card, get their card, and meet someone else.  Every time you get a business card, make notes on it of where and when you met the person, and any other details (e.g., their practice areas).  Then follow up by mailing them a short, handwritten thank-you note.  It can, and should, be as simple as “I enjoyed talking with you at the [name/topic of meeting] meeting on [date of meeting].  Look forward to seeing you again.”  Enclose your business card, even if you know you gave them one already. 

   
Take these steps and you are now developing relationships with people in your profession. The more, the better.  You cannot have too many contacts, and as long as you maintain them, you have people you can reach out to when you are looking for an internship or a part-time job in accounting.  More importantly, as you approach graduation, you now have people you can ask: are you hiring, or do you know anyone who is?  

Maintain Contacts in the Profession

    
Meeting a potential employer is one thing;  getting the most out of the encounter is another. It is crucial to be remembered. One of the best ways of doing this is to carry business cards, and hand them out.   The cost is low; indeed free cards are readily available (expect to pay for shipping, though). 
    
The goal is to create a personal business card which includes professional contact information.  The best business cards are simple and easy to read. That means at least 14 point, san serif fonts, plenty of empty space, and nothing cute. Just like a CPA's card, a student's card should prominently display the student's name and professional contact details. 
   
Students with names which are not easy to remember – perhaps because they are not easy to pronounce when being read for the first time --  should consider using a "business" name [e.g., Yu].  There was a reason why Marion Morrison used John Wayne as a business name. Similarly, consider using your formal name if you normally go by a diminutive (one author was called "Johnny" in college), or a cute nickname:  "Tiger" is a great name for a professional athlete, but might not work as well for a staff accountant.

   
The card should have a business-friendly e-mail address. Firstname.Lastname
@gmail.com is easy to remember. Addresses designed for non-business use (e.g., I Hate Broccoli14@hotmail.com) should not be used.   There also must be a telephone number with an answering feature, and this needs to have a business outgoing message (e.g., "sorry to miss your call; please leave a message after the tone," rather than "surf's up dude; let's get wet").

     
Finally, students should maintain their own personal "professional" web site. This can easily be done: Word files can be saved in HTML.  It also can be at low out-of-pocket cost: free software and free storage is readily available. For many reasons, it is best not to use a “social” website, like Facebook, for this. However, a business website, like LinkedIn, can work quite well. The object of this site is to reinforce why a professional contact should hire, or recommend that someone else hire, the student.
     
Like a business card, the welcome page on this site should be easy-to-read, straightforward, and uncluttered.  The web site should welcome viewers with a link to the student's professional resume, and also include links to other items which might be of interest to an employer.  These should include a portfolio of presentations and papers which show the student can communicate and analyze at a professional level.

     
The resume should be up-to-date and professional:      one page, legible fonts of at least 12 points, plenty of empty space, and – again -- nothing cute. For many reasons, it is better not to include a picture or personal details (such as health, weight, or marital status) on a resume. In additional, rather than merely listing classes taken, offices held in student groups, and the like, focus on presenting what you have done (e.g., created and maintained Web site for school’s accounting club, used ProSeries to prepare tax returns, or closed a set of books in a practice set) or what you know (e.g., speak German, or program in Python) which an employer might find of use [Austin]. 

    
The site also should display the professional contact information from the student’s business card, as well as links to writing samples and sample presentations.  As suggested above, a student’s professional web site is a great place to maintain an e-portfolio of good work. The goal here is to show what you have been doing classes to demonstrate that you can make effective presentations, write well, analyze unorganized facts, and get work done on time.

Conclusion
    
The result of investing time this way is a network of personal contacts with people in the 
profession.  Nurture these contacts, and you will have just the right people to go to when you are 
looking for part-time job or an internship.  More importantly, as you approach graduation, 
you now have connections with working accountants who know you. People who hire accountants treasure references from other accounting professionals.  In addition, members of your network may very well be the people who are doing the hiring, or who know who is.  
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