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ACADEMIC POSITIONS 

 

University of Southern California, Marshall School of Business, Los Angeles, CA 
 

Assistant Professor of Clinical Management and Organization (2014 - present) 
 

Management Instructor (2007 - 2014) 

 

 

 

EDUCATION 

 

Doctor of Philosophy (PhD), Business Administration 

University of Southern California, Marshall School of Business, Los Angeles, CA 

Dissertation Title: Exploring The Role of Learning in Contract Design: Empirical Evidence 

Using Buyer - Supplier IT Services Contracts 

 

Master of Business Administration (MBA) 
American University of Beirut, Lebanon 

 

Bachelor of Business Administration (BBA) 

American University of Beirut, Lebanon 

 

 

 

TEACHING EXPERIENCE 

 

International Business Education And Research MBA (IBEAR MBA) program 
 

MOR542: Global Issues in Strategy 

Globalization strategies from entry to maturity; alternative approaches from going alone to alliances; 

strategy implementation issues in different cultures and political systems.  

 
MBA for Professionals & Managers (MBA.PM) program 
 

GSBA519b: Corporate and Global Strategy. 

Examination of strategy-making in global multi-business firms. 

 
MS in Social Entrepreneurship (MSSE) program 
 

GSBA 529: Strategic Formulation for Competitive Advantage. 

Analyses of environments and competition, the bases of competitive strategy, strategy models, and the 

achievement of sustainable competitive advantage. 
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Undergraduate program 
 

BUAD 497: Strategic Management 

Examination of managerial decision-making, planning, and policy under changing environments. 

 
MOR 465: Advanced Methods in Strategy Analysis 

Theories and methods for analyzing and developing strategy. Fundamental tools for strategic planning. 

Advanced methods for analyzing industries and competitors, and determining the scope of the firm. 

 

MOR492: Global Strategy 

Examination of corporate strategy practices in an international context. Effects of cultures, political 

systems, markets, and economic systems on developing effective global strategies. 

 

BUAD 304. Organizational Behavior 

The role of leadership in business organizations; concepts and skills for managing oneself and others. 

 

 

 

 

TEACHING EVALUATIONS 

 

Graduate courses   
 

Strategic Formulation for Competitive Advantage (GSBA529) 

          Average teaching score (2015):   4.7 / 5 

 

Undergraduate courses  
 

Strategic Management (BUAD497)  

Average teaching score (2014 - 2015):   4.8 / 5 

 

Global Strategy (MOR492) 

Average teaching score (2015):   4.8 / 5 

 

 

 

 

TEACHING AWARDS 

 

Golden Apple Teaching Award, USC Marshall School of Business, 2014-2015 
Bestowed by Marshall undergraduate students who vote for the professors who had the greatest impact on 

them during their undergraduate studies. 

 

Letter of recognition for excellent teaching performance from the Office of Vice-Dean Debbie 

MacInnis, USC Marshall School of Business (4 times) 
Spring 2014 

Fall 2013 

Spring 2013 

Fall 2012 

 

Doctoral Student Award for Excellence in Teaching, MOR Department, USC Marshall School of 

Business 
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COURSES AND PROGRAMS DESIGNED 

 

Executive Education Programs 

 
Health Reform: Strategies for Success in the new Post-Reform Environment (2010) 
 

Developed for the USC Office of Continuing Education, this comprehensive two-day program is designed 

to provide hospital executives with the information, skills and strategies needed to succeed in the new 

post-reform environment. Part I reviews the key provisions of the healthcare reform law that are expected 

to impact hospitals. Part II focuses on the implications of the new legislation for hospitals. Part III 

identifies strategies for succeeding in the new post-reform environment including strategies for 

responding to increased demand from the newly insured, reducing operating costs, and improving quality. 

The closing keynote goes beyond the new healthcare reform law to identify fundamental reforms that still 

need to occur in order to reach a “perfect system”. 

 

 
Managing Change in Hospitals: Strategies for Success in the New Normal (2010) 
 

The only constant in healthcare is change, driven by government regulation, the economic climate, market 

conditions, medical advances and new technology. Today, more than ever, hospital leaders must be able 

to effectively change their organizations to meet the various challenges and opportunities in the new 

environment. Yet, many healthcare organizations fail in their change efforts. Developed for the USC 

Office of Continuing Education, this comprehensive one-day program brings together thought leaders in 

change management to provide hospital executives and senior managers with a toolbox of valuable skills 

and competencies needed to undertake successful change in their hospitals. Topics covered include 

strategies for managing major change, leading change effectively, addressing workforce issues during a 

major change, creating an organizational culture conducive to change, and building an organizational 

capability for change. 

 

 

How to Approach the End-of-Life Topic: Sharing Pitfalls and Pearls (2010) 
 

One of the key factors in achieving quality end-of-life care is good communication among physicians, 

patients, and their family members. There is substantial evidence that physicians find end-of-life 

conversations difficult and that communication about end-of-life issues is often flawed. While several 

factors underlie poor end-of-life communication, one of the most important is the lack of formal training 

of physicians to improve their communication skills. In light of the new requirements by the healthcare 

bill for doctors to discuss end-of-life issues with their patients once a year, this comprehensive two-day 

program, developed for the USC Office of Continuing Education, reviews strategies to approach end-of-

life issues. Topics covered include showing empathy, framing the subject, selecting the best strategy to 

approach a patient based on his/her religion and socioeconomic background, using a team approach and 

legal issues. 

 

 

Graduate Courses 

 
GSBA 529: Strategic Formulation for Competitive Advantage (2015) 
 

In the past few decades, societies worldwide have seen the emergence of a new breed of entrepreneurs, 

social entrepreneurs, who are bringing the principles and tools of business to the social sector to create 

non-profit and for-profit entities that address some of the most pressing challenges faced by the world 

today: poverty, hunger, unemployment, disease, environmental degradation and many others. The course 

provides aspiring social entrepreneurs with the concepts, tools and frameworks needed to define their 
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social mission, select a competitive strategy, create and sustain a competitive advantage, grow their 

venture and maximize their social impact in the long-term. The course will cover these topics through 

lectures and real-life case studies of some of the world’s most innovative social enterprises. The final 

project challenges student teams to develop a business plan for a social enterprise that provides an 

innovative solution to a pressing human need or problem. 

 

 

Undergraduate Courses   

 

MOR 467: Strategic Management of Innovation - Iovine and Young Academy (2013) - 
 

In today’s highly competitive global economy, innovation is a strategic priority for both established 

organizations and entrepreneurial ventures. In order to achieve success in a world where innovations drive 

industry transformation and market creation, firms need to devise strategic ways to create new and 

innovative forms of value - not in periodic “aha moments,” but as an organizational capability embedded 

in the firm’s DNA. The topic of innovation management in this course is approached from a strategic 

perspective with three modules focusing respectively on the competitive dynamics of innovation, strategy 

formulation, and strategy implementation. While embodying the latest thinking on the strategic 

management of innovation, the course puts a strong focus on practical application. The course is enriched 

by real-life case studies of some of the world’s most innovative companies, online simulations, a live 

panel of innovation executives and a field trip to Launchpad LA, one of the top five accelerators in the 

United States as ranked by Forbes. Finally, the Innovation for Humanity project challenges student teams 

to create an innovative solution to a pressing human need or problem in the areas of education, health, the 

environment or other areas, turn it into a business plan and develop a prototype. 

 

 

Marshall Alumni Conferences 

 
Business on Demand: Succeeding in a social, mobile and real-time world (March 26, 2011) 
 

The rapidly evolving worldwide web and mobile devices have transformed business across all industries 

worldwide. Thought leaders in business, technology and digital marketing presented insights and 

strategies for leveraging the power of social media and mobile technology to drive revenue and gain a 

competitive advantage. Speakers also discussed their thoughts on the future and how businesses can best 

position themselves today to prepare for what lies ahead. The event featured four keynote speakers and 

two panels. 

http://classic.marshall.usc.edu/alumni/chapters/losangeles/keynote-2011-home.htm 

 

Social Entrepreneurship Forum (February 20, 2010) 
 

The conference focused on how social entrepreneurs can use business principles to solve pressing social 

and environmental challenges in their local communities and around the world. The keynote address was 

delivered by Arianna Huffington, co-founder and editor-in-chief of The Huffington Post. Adlai Wertman, 

founding director of the Brittingham Social Enterprise Lab at the USC Marshall School of Business, was 

honored. Panels included a distinguished group of social entrepreneurs who have demonstrated leadership 

in promoting social responsibility, a group of respected communications professionals discussing 

marketing the social enterprise, and a panel of finance experts who provided advice on financing the 

social enterprise. 

http://classic.marshall.usc.edu/news/all-articles/2010-social-entrepreneurship.htm 
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UNIVERSITY SERVICE 

 

Committees 

 

MOR Department 

 
Chair, MOR Undergraduate Curriculum Committee (2015 - present) 

 

Member, MOR Undergraduate Curriculum Committee (2014 - 2015) 

 
 

Marshall School of Business 

 

Member, Marshall Committee on Undergraduate Programs (2015 – present) 

 

Member, Marshall Committee on Technology (2014 - 2015) 

 

Member, Marshall Critical Thinking Initiative (2013 – present) 

 
 

University of Southern California 

 

Faculty Marshal, USC Main Commencement Ceremony  (May 2015) 

 

Member, Marshall Curriculum Committee, USC Jimmy Iovine and Andre Young Academy (2013) 

 
 

Graduate Student Advising 

 
Ms. Sadaf  Barati, MS. Candidate at the USC Marshall School of Business - Consulting Project (2016) 
 

Project Title:   Improving Learning Outcomes in Higher Education using a Competency-Based   

Approach to Curriculum Development 

 

Student Organizations 

 

Faculty Co-Advisor, USC Marshall Hedge Fund Group (2013 - present) 

 

 
 

PROFESSIONAL SERVICE 

 

Member, Academy of Management (BPS, SIM divisions) 

 

Member, Strategic Management Society 

 

 
CONSULTING EXPERIENCE 

 

I have advised and consulted with various businesses from multiple industries in the areas of program 

development, administration and evaluation; industry analysis and competitive intelligence, strategy 

formulation and market research.  Selected clients include the University of Southern California, Office of 

Continuing Education and Habitat for Humanity of Greater Los Angeles. 
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USC Office of Continuing Education 

• Gauged the market for programs through email surveys, telephone surveys and one-on-one 

interviews. 

• Worked closely with senior hospital executives, physicians, and USC faculty leaders in the health 

sciences to design innovative executive education programs. 

 

Habitat for Humanity of Greater Los Angeles 

• Drafted a 100-page plan for a new program aimed at training Board members, staff members and 

volunteers to speak on behalf of the organization in order to raise funds and increase volunteer 

recruitment and retention. 

 

 
BOARD MEMBERSHIP 

 

Board Member, USC Marshall Alumni Association, LA Chapter (2010-2011) 

• Chaired the highly successful USC Marshall Alumni conference: “Business on Demand: Succeeding 

in a social, mobile and real-time world” on March 26, 2011 at the USC Radisson Hotel. 

• Recruited and led a 15-member committee of USC MBA and Marshall graduates to organize the 

conference. 

• Contacted and coordinated with speakers, moderators, panelists and honoree. 

• Partnered with the USC Marshall Institute for Communication Technology Management (CTM), the 

Business of Entertainment Association (BEA) and the USC Entrepreneur Club. 

• Led a highly successful marketing effort. 

 

Vice-Chair, Keynote Committee, USC Marshall Alumni Association, LA Chapter (2009-2010) 

• Co-led the highly successful USC Marshall Alumni Conference: “Social Entrepreneurship Forum”, 

on February 20th, 2010 at Junior Achievement, Southern California. 

• Drafted a detailed plan and implementation timeline for the conference. 

• Contacted and coordinated with speakers, moderators, panelists and honoree. 

• Marketed the event and worked to secure sponsors. 

 

 
OTHER AWARDS AND ACHIEVEMENTS 

 

• Board Member of the Year for exemplary leadership, USC Marshall Alumni Association, Los 

Angeles Chapter 

• Cambridge Who’s Who Among Executive and Professional Women 

• Beta Gamma Sigma Business Honors Society 

• Ph.D. Full-Tuition Fellowship 

• MBA Full-Tuition Assistantship 

• Procter and Gamble Scholarship for Business 

• Dean’s Honor List 

 

MEDIA MENTIONS 

 

• Poets and Quants, 2016 


