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TEACHING 

 

Major teaching interests: 

1. Marketing Management 

2. Brand Strategy 

Participated in Several Executive Development Programs. 
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9. V. Parker Lessig and C. Whan Park, "Promotional Perspectives of Reference Group 
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Innovative Marketing Strategies", Journal of Consumer Marketing (Spring 1990), 27- 

38. 
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Function," Journal of Advertising (June 1992), pp. 37-46. 
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Feedback Effects Associated with Brand Extensions: The Impact of Alternative 
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36. Karen Russo France and C. Whan Park, “The Effect of Different Levels of Cognitive 

Appraisal and Emotional Valence on Commercial Effectiveness,” Journal of Current 
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37. C.Whan Park, Sung Youl Jun and Deborah J. MacInnis, “Choosing What I Want 
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J., C Whan Park, and Joseph Priester, Ch. 17, Armonk, NY: M. E. Sharpe (2009). 
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Ahluwalia, and M. Houston, Taylor and Francis Group Publishing (2009). 
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1. 1987 Alpha Kappa Psi Award for the most significant contribution to the marketing 

management field with the paper, "Strategic Brand Concept-Image Management," 
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2. A member of (ad-hoc) on the editorial board of Journal of Marketing Research. 
 

3. Editor of Journal of Consumer Psychology (2008-2011) 
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1. Co-chaired 1992 AMA Winter Educators’ Conference, St. Petersburg, FL. with Daniel 

Smith at Indiana University. 
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3. Director of Global Branding Center at Marshall School of Business (2006-present). 

4. Academic Director for Three Global Branding Center Executive Programs (2006- 
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5. A member of the Board of Directors of Samsung Corporation (1999-2009, March) 

6. Advisor of Cheil Communication Inc. (Samsung Subsidiary) (1990-2000) 
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1983 Easwar Iyer University of Massachusetts (Amherst) 
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(co-chair with Gerard Zaltman) 
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1992 Sandra J. Milberg Universidad Adolfo Ibanez (Chile) 

1993 Karen Russo France West Virginia University 
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(co-chair with Daniel Smith) 

Clarkson University 

1995 Robert Lawson 

(co-chair with Rajiv Grover) 

William Patterson College 

1997 Robert Gilbert University of Pittsburgh 

1997 Reshma Shah Emory University 

1998 Ganseog Ryu Korea University 

2001 Jeanie Han Line Euro-Americas Corp. 

2002 Yun-Oh Whang University of Pittsburgh 

2004 Matthew Thomson 

(co-chair with Deborah J. MacInnis) 

University of Western Ontario 

2004 Vanessa Patrick 

(co-chair with Deborah J. MacInnis) 

University of Houston 

2010 Heather Wan 

(co-chair with Deborah J. MacInnis) 

Hewlett Packard 

2012 Gratiana Pol Entrepreneur 

2013 Sean Coary St. Josephs University 

2016 Michael Jia Hong Kong University 

 


